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1. Executive summary 

Communication and dissemination play a vital role within OLEUM project. This web-based dissemination 

report highlights the web-based activities carried out by the communication and dissemination work 

package (WP7) throughout the project, from October 2016 to February 2021. In short, these activities 

include website materials, social media posts, E-Newsletters and online media coverage. 

 

2. Introduction and objectives  

The OLEUM project aims to better guarantee olive oil quality and authenticity by empowering detection 

and fostering prevention of olive oil fraud. The overall objective of WP7 is to extend and disseminate 

the results of the project to a world-wide audience with the aim to: 

• actively contribute to preserve the image of olive oil, 

• increase the confidence of consumers and markets in the quality and authenticity of olive oil. 

To achieve these aims the OLEUM project utilised a variety of dissemination channels, the most 

important of which is web-based mediums including a project website, social media (Twitter, LinkedIn 

and YouTube), an E-Newsletter and online media. Web-based mediums provide a cost-effective way to 

reach a broad range of audiences, helping to maximise the awareness and impact of the OLEUM project.   

 

3. Results 

a. Website 

The OLEUM website (www.oleumproject.eu; Figure 1) is the main information channel for the project. 

For this reason, it is harmonised and interrelated with the main goals of WP7 to disseminate the project 

findings as well as to engage key stakeholders and preserve and promote the positive image of olive 

oil.  

The project website was created in collaboration with a dedicated working group of project partners; 

EUFIC, FERA, EFFoST, and UNIBO. Upon briefing an external agency and following an iterative process 

with several rounds of feedback to optimise the design and functionality of the website, the website 

was launched on the 9th of February 2017. Deliverable 7.2 (Project Identity and Website) was submitted 

on the 10th of February 2017.  

The original website was designed to provide users an easy to navigate tab bar, including details on 

what the project is about, publications, news, the consortium (including a consortium map, Figure 2) 

and contact information. The website also gained some additional tabs from the original design, 

including a section on the scientific publications, public deliverables, infographic & videos, third party 

organisations involved in the project, validation trial participants and an OLEUM Network tab with links 

to join the OLEUM Network and the OLEUM Network’s LinkedIn page.  

Throughout the project, EUFIC continuously updated the website with: 

• News and event highlights 

• Newsletter articles 

• Infographics 

• Videos 

• Publications  

• Newsletters 

http://www.oleumproject.eu;/
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• Partners and collaborators 

Since launching, the website has received 64,993 visits by 13,705 Users over 21,070 sessions – 3.04 

pages per session with an average session duration of 2:40 minutes. The website will be maintained 

(but not actively updated) for a further 3 years after the project ends. 

 

Figure 1. Screenshot of homepage of OLEUM website.  

 

Figure 2. Screenshot of partners’ map with click for more information feature.  
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Figure 3. Screenshot of project’s news tab (left) and OLEUM Network post (right). 

 

b. Social media 

Social media provides an easily accessible channel to disseminated information to a broad range of 

audiences. There are many social media platforms available. To concentrate efforts and maximise 

impact, it was decided that OLEUM would primarily focus on one dedicated Twitter account 

(@Oleum_EU; Figure 4) as its main social media channel. Twitter is an attractive platform for the 

OLEUM project as it has a broad audience base, including the general public, researchers, policy makers 

and other olive oil stakeholders. Partners were also encouraged to use their personal and institution 

accounts to further outreach. 

The strategy for the OLEUM twitter account was to post twice per week. Special campaigns were held 

during events, national days or project’s meetings. The content of posts varied between: 

• Polls and answers: These provided a way to interact with followers and test and re-test knowledge 

about olive oil 

• Fun facts about olive oil production, consumption and culture 

• Addressing common myths about olive oil 

• Tips for how to best use and store of olive oil 

• Dissemination of publication to increase scientific outreach 

• Disseminate information about the broader area of food fraud and chemical analysis 

• Disseminate and communicate about the events that project partners participated in 

Since launching in February 2017, the OLEUM Twitter has gained 2,950 followers. It has posted 427 

times, reaching 560,038 impressions and getting 11,208 engagements (i.e. likes, retweets, comments). 

Twitter was also a great platform to get in direct contact with OLEUM followers giving an opportunity 

to collect direct feedback, answer any questions related to the project and increase collaboration. 

https://twitter.com/Oleum_EU
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Figure 4. Screenshot of a collection of tweets from the OLEUM twitter. 

 

Videos were also created and published through the EUFIC managed YouTube channel SciFoodHealth 

and disseminated through the Twitter, newsletter and project website.  

The first video was a short GIF which explained the inspiration behind the OLEUM logo. This was 

disseminated through the website and Twitter account and at various events where the project was 

showcased. Then, the second video published on YouTube was a 2 minute and 15 second animated 

video which explained ‘what the OLEUM project is about’ (figure 5). It was created by EUFIC with the 

support of UNIBO and aimed to inform the general public about the importance of the project as well 

as the main aims and outcomes it hoped to achieve. To maximise the outreach potential of the video, 

subtitles in English, French, German, Italian, Greek and Spanish were added. 

https://www.youtube.com/channel/UCqQdmZjvfjX1wT_IbeS-GNQ
https://www.youtube.com/watch?v=FoSRUJNKxY0&t=4s
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Figure 5. Screenshot of animated OLEUM video on SciFoodHealth YouTube. 

 

Other videos described analytical methods researched during the project (instructional method 

presentations) (figure 6) aimed to support the uptake of a new method to determine total 

hydroxytyrosol and tryrosol that was designed and published during the OLEUM project. These videos 

were designed for technical audiences and links to the slides and publication were also made available 

for easy access.  

 

 

 

Figure 6. Screenshot of UHPLC method video on SciFoodHealth YouTube. 

 

To engage with a more professional audience, a separate OLEUM Network LinkedIn account (figure 7) 

was also set up in February 2017. This account was created to provide a space to discuss all aspects 

http://www.oleumproject.eu/publications/infographics-and-videos
http://www.oleumproject.eu/publications/infographics-and-videos
https://www.linkedin.com/groups/13511637/
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related to chemical characterisation and sensory quality of olive oils, including authentication, 

traceability, identification of chemical compounds responsible for sensory attributes and more. 

Questions were posed to encourage discussion and answered by OLEUM researchers and experts in 

their fields. The LinkedIn account has 165 members and has answered 17 questions. 

 

 

Figure 7. Screenshot of OLEUM Network LinkedIn group example questions. 

 

An OLEUM ResearchGate account was also created to disseminate OLEUM related publications to 

academic audiences. It has 43 followers and has reached 266 reads. 

 

 

c. E-Newsletter 

To promote the project amongst technical audiences, an e-newsletter was created. The newsletter 

provided articles updating readers on the progress of the project, interviews with OLEUM researchers, 

showcased new publications and other dissemination materials and highlighted past and future events.  

The project e-newsletter (Figure 8) was free to subscribe via the website. The newsletter was also 

available in multiple languages, subscribers could choose to receive the newsletter in English, French, 

Italian, German, Greek or Spanish. A total of seven E-newsletters were sent throughout the project. 

In total, the OLEUM newsletter reached 2144 recipients. The first e-newsletter was sent to 88 

subscribers on the 16th of October 2017 and the final newsletter, which will be sent in March 2021, was 

sent to a total of 364 subscribers of which 286 are in English, 15 in Spanish, 33 in Italian, 13 in German, 

10 in French and 7 in Greek.  
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Figure 8. Screenshot of a section of the 4th Newsletter. 

 

 

d. Media coverage 

Online media through traditional news and speciality trade publications is an important channel to 

communicating to both lay and technical audiences about the OLEUM project. To increase online reach, 

two articles (figure 10) were published on EUFIC’s multilingual website and disseminated through its 

Newsletter.  

Since the beginning of the project, OLEUM was mentioned 41 time in media from Italy, Belgium, 

Spain, Luxembourg, Greece, Switzerland, United Kingdom, Tunisia, China, United States and 

Australia, reaching 70.5 million people (see table 2 for details). 
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Figure 9. Screenshot of articles on EUFIC website. 

 

Table 1. Excerpt of online media and trade publications. 

Title (hyperlinked) Publication name 

OLEUM project seeks better solutions to protect 

olive oil authenticity  

Olive Oil Times 

Il progetto Oleum  Olio Officina 

EU project OLEUM: Better solutions to protect 

olive oil quality and authenticity  

Agro Food Industry Hi Tech 

Πρόγραμμα OLEUM για την ιχνηλασιμότητα στο 

ελαιόλαδο  

Ypaithros.gr 

Πρόγραμμα OLEUM για τη διασφάλιση της 

ποιότητας και της γνησιότητας του ελαιολάδου  

Olivenews.gr 

The OLEUM Project: Ensuring olive oil quality 

and authenticity 

INFORM magazine 

Oleum sbarca in America: i risultati del progetto 

a Saint Louis 

Teatro Naturale 

Δέκα Πολυβραβευμένα Ελαιόλαδα Σε 

Διαγωνισμό Γευσιγνωσίας 

Analitis.gr 

Olio extra vergine: arriva una guida per la 

corretta conservazione  

Distribuzione moderna 

Andalucía cuenta con 140 grupos de 

investigación sobre avances en materia 

agroalimentaria 

Europapress.es 

Filiera dell’olio, il rilancio è possibile Foodweb.it 

El Instituto de la Grasa celebra su XXXVII 

Asamblea  

Olimerca.com 

 

 

https://www.oliveoiltimes.com/olive-oil-business/oleum-project-seeks-better-solutions-protect-olive-oil-authenticity/58226
https://www.oliveoiltimes.com/olive-oil-business/oleum-project-seeks-better-solutions-protect-olive-oil-authenticity/58226
http://www.olioofficina.it/saperi/olio/il-progetto-oleum.htm
http://www.teknoscienze.com/Contents/Riviste/Sfogliatore/AF5_2017/index.html
http://www.teknoscienze.com/Contents/Riviste/Sfogliatore/AF5_2017/index.html
http://www.ypaithros.gr/programma-oleum-gia-tin-ixnilasimotita-sto-elaiolado/
http://www.ypaithros.gr/programma-oleum-gia-tin-ixnilasimotita-sto-elaiolado/
http://www.olivenews.gr/el/article/7905/%CF%80%CF%81%CF%8C%CE%B3%CF%81%CE%B1%CE%BC%CE%BC%CE%B1-oleum-%CE%B3%CE%B9%CE%B1-%CF%84%CE%B7-%CE%B4%CE%B9%CE%B1%CF%83%CF%86%CE%AC%CE%BB%CE%B9%CF%83%CE%B7-%CF%84%CE%B7%CF%82-%CF%80%CE%BF%CE%B9%CF%8C
http://www.olivenews.gr/el/article/7905/%CF%80%CF%81%CF%8C%CE%B3%CF%81%CE%B1%CE%BC%CE%BC%CE%B1-oleum-%CE%B3%CE%B9%CE%B1-%CF%84%CE%B7-%CE%B4%CE%B9%CE%B1%CF%83%CF%86%CE%AC%CE%BB%CE%B9%CF%83%CE%B7-%CF%84%CE%B7%CF%82-%CF%80%CE%BF%CE%B9%CF%8C
http://www.informmagazine-digital.org/informmagazine/july_august_2018/MobilePagedArticle.action?articleId=1406139
http://www.informmagazine-digital.org/informmagazine/july_august_2018/MobilePagedArticle.action?articleId=1406139
https://www.teatronaturale.it/tracce/mondo/27367-oleum-sbarca-in-america-i-risultati-del-progetto-a-saint-louis.htm
https://www.teatronaturale.it/tracce/mondo/27367-oleum-sbarca-in-america-i-risultati-del-progetto-a-saint-louis.htm
https://analitis.gr/deka-polybrabeymena-elaiolada-se-diagwnismo-geysignwsias/
https://analitis.gr/deka-polybrabeymena-elaiolada-se-diagwnismo-geysignwsias/
http://www.distribuzionemoderna.info/news/olio-extra-vergine-arriva-una-guida-per-la-corretta-conservazione
http://www.distribuzionemoderna.info/news/olio-extra-vergine-arriva-una-guida-per-la-corretta-conservazione
https://www.europapress.es/esandalucia/sevilla/noticia-total-140-grupos-investigacion-realizan-andalucia-avances-materia-agroalimentaria-20181015165904.html
https://www.europapress.es/esandalucia/sevilla/noticia-total-140-grupos-investigacion-realizan-andalucia-avances-materia-agroalimentaria-20181015165904.html
https://www.europapress.es/esandalucia/sevilla/noticia-total-140-grupos-investigacion-realizan-andalucia-avances-materia-agroalimentaria-20181015165904.html
https://www.foodweb.it/2018/07/filiera-dellolio-il-rilancio-e-possibile/
https://www.olimerca.com/noticiadet/el-instituto-de-la-grasa-celebra-su-xxxvii-asamblea/7a722f0962a75a8224d65759d54977ae
https://www.olimerca.com/noticiadet/el-instituto-de-la-grasa-celebra-su-xxxvii-asamblea/7a722f0962a75a8224d65759d54977ae
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4. Conclusion  

The principal objective of this deliverable is to present all web-based dissemination carried out 

throughout the project. The results section of the document presented all activities and materials 

undertaken by the OLEUM consortium from October 2016 to February 2021. For more information 

about all communication and dissemination activities undertaken throughout the duration of the OLEUM 

project, please see the deliverable 7.6. 


